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Talking Business: The Great Challenge

S

tore owners have been telling me
stories lately about the quandary
they see concerning ingredients in
today’s health food products. Apparently
the debate is strong in many people’s
minds as to how to define their store on
the issue of ingredients. People are more
worried than I realized.
Our industry catapulted to success
with a determination to provide the
healthiest and most natural ingredients in
food, body food and nutrition. As growth
has moved us into the mainstream, we
have seen a denigration of the quality
standards that led us so well. The
argument was made, somehow, that we
must consider the issue of acceptable
cost when attempting to convert the
mainstream away from their mediocre
purchase habits. We could do better for
the largest mass of people, if we made
the products “reasonable.”
But many purists and smart business
people are realizing that this trend did

not serve our better interest in many
ways. Not only have some ingredients
listings gotten so generic that it is easy to
see them crossing over into pharmacy
and grocery superstores, but there has
been an obvious seepage of unhealthy
substances into the food and body care
ingredients panels that we sell in our
“health food stores”.
The good news is that many stores
are aware, and are looking for a way
forward. And as we see the pie sliced

TIP OF THE MONTH:
A Perfect Pair: Direct your customers to
a one-two punch most effective against
allergy season
Bluebonnet Mega-Bio C has equal
parts Vitamin C + bioflavonoids in a Vcap
and Bluebonnet Super Quercetin
packs a whopping 500 mg quercetin +
Vitamin C in each Vcap.
Sell them together and see the response

thinner and thinner with our market
share being absumed, it is becoming
clearer that we need to cater to the
growing allergy, immuno-imbalanced
market that is unfortunately so much on
the rise in our polluted world. The
question, from a business perspective, is
“What to do?”
Certainly increasing the wheat-free
and gluten free sections of your store —
with signage, and aggressive promotions
that let the large allergy-sensitive market
know that they can one-stop shop more
easily (and offer deals on these products
— rare in most stores) — can help.
Likewise, there should be a clear store
focus on that possibly litigious subject of
immunology. We are limited legally to
what we can say on things “immune”,
but that is where the action is and most
certainly will be in the future. Define this
issue for your store—will there be a
continued on page 4

Talking Health: Rhodiola for Real?

T

he astute eye will learn a lot from
the statement that both Herb
Pharm and Bluebonnet have
introduced a rhodiola product this year,
one a standardized extract in V-caps and
the other a liquid herbal extract. When
these two fine companies add a product,
you know that it has come of age.
Word out on the West Coast for years
has been that rhodiola has become the
herb of choice for performance athletes,
but research shows rhodiola to be a
superior adaptogen good for fatigue,
depression, anemia, impotence, infections,
work productivity and nervous system
disorders. It also affects depression, the
heart, immunity and cancer. Research
shows rhodiola to be a winner for final
exams, and mental stress.

R. rosacea L. is native to the traditional
medicines of Russia and Scandanavia and
is now an accepted part of the official
herbal pharmacopeia of Russia, Sweden
and Denmark. The most appropriate
name is “Rhodiola rosacea”, as there are
many varieties of rhodiola. The rosacea
species has been rigorously studied and
certified safe through toxicology studies.
Since 1960, more than 180 studies have
been published. Initially the salidrosides
were identified as active, but later it was
discovered that the active ingredients of
distinction were rosavin, rosin and rosarin.
They can be classified as rosavins, and
look for standardized extracts that have a
minimum of 3% rosavins as this is what
the human clinical studies were done on.
Bluebonnet Rhodiola Rosea Root
extract is the first rhodiola to utilize a

combination of standardized freeze-dried
extract and whole raw herb powder. This
powerful blend is kept stabilized by
Fruit02XTM, a fusion of high ORAC fruit
extracts standardized for their polyphenol
content. Herb Pharm uses the Russianharvested whole root from the Arctic
Circle, shade-dried and shipped whole to
Oregon for extraction. The delicate rose
flavor of the extract is one of the most
beautifully unique flavors you will ever
experience.
If you want to gain more depth on this
phenomenal antioxidant herb, order a
copy of Arctic Root: The powerful new
ginseng alternative, by Carl Germano, Zakir
Ramazanov (1999). While I strongly
believe in going further, it is always wise
to stick with science, and rhodiola is here
to stay.! ❂

IN STOCK AND MOVING FAST

The best tasting soy protein powder ever
The first phytonutrient soy protein powdered
beverage on the market
New! Super Earth® protein powder
• Vegetarian, non-GMO with standardized soy isoflavones
& complementary plant-based nutrients—flax lignans,
fruit polyphenols and oat beta glucans. Sweetened with
Earthsweet™ A responsible, synergistic blend now in
Natural Chocolate Truffle and Natural Toasted French
Vanilla each in 1 lb cans
BUY 4, AND GET 1 FREE ON THESE NEW
PRODUCTS

Celebrating 25 Years as America’s
Leading Liquid Herbal Extract Company
MONTHLY SPECIALS 20% OFF
Women’s Special
• Women’s Health Tonics™
• PMS Tonic™
• Healthy Menopause Tonic™
• Black Cohosh Extract
• Mother’s Lactation Tonic™

Natural Soya Lecithin Granules 16 oz. $15.95 retail

August 01-31. Promotion prices apply to
1, 4, 8, 16, and 32-ounce sizes

Brewer’s Yeast Powder—from beets & delicious
16 oz. $11.95

an excellent place to learn about
herbal compounds: www.HerbalEd.org

Represented by BMC in part of NC

Not represented by BMC in NJ, NC

ALSO NEW

FOUR NEW FISH OIL DISPLAYS
• The Family Pack—8 great selling fish oil
products
• The Standard Omega—double up on the
5 best sellers!
• The Active Lifestyle—highlight the liquid
singles for tourists and people on the go
• The Condition Specific display—the
Ultimate, Complete, EPA & DHA
Available soon: Single serving travel
packs

NEWTON’S SELF-WELLNESS CENTER
SINGLE REMEDY DISPLAY
two sizes 20 SKUS, 10 deep at 30% OFF
40 SKUS, 10 deep at 40% OFF
approx. 9" long x 17" wide x 8" high (including header)

all remedies 10X and 15X for remarkable
results
Stimulate your homeopathic sales with an introductory
consumer lecture on the Newton way of homeopathy.
Staff trainings available

each individual packet equals one teaspoon

“Jump Start Your Health” kit may just be the
single best sale you can make to your customers.
Put the body in the proper place to begin healing—
jump start your health.

take ’em everywhere—no refrigeration needed.

Always safe, always effective

best selling Omega-3 and Complete Omega
liquids can now be taken anywhere!

Not represented by BMC in PA, NJ
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Now available

Not represented by BMC in NC, WV

Blue Moose Consulting Newsletter

80 Years HEALTHY!!
Sale extended, don’t miss out
DAILY GREENS@ 15% OFF ON
12 OR MORE
Say it loud and often,
FOCUS ON THE GREENS!
Is our Aloe in your diet section?
• aloe helps digest and absorb proteins
• alkalizing aloe decreases flatulence and
bloating
• aloe promotes healthy blood sugar and
reduces cravings
• aloe counters antioxidant loss from
low-carbers skipping fruit
• aloe supports healthy cholesterol levels and
immune function
• aloe also helps promote healthy skin and
connective tissue

Product spotlight
PERFECTION CREAM
Our greatest invention yet.
A powerful formulation offering
incredible benefits for
premature aging and sundamaged skin. Expertly blended
ingredients work full-time to improve
and maintain the skin’s elasticity.
Naturally rich in vitamins and
nutrients, this deeply penetrating and
nourishing cream delivers a
noticeable difference with exceptional,
rejuvenating results.

Not just any aloe — the ALOE LIFE family of
aloe products. Certified Organic Whole Leaf Aloe
Vera Juice Concentrate

• Fragrance free with certified
organic ingredients.
100% natural

Notes: with the Aloe Gold tablets, the
polysaccharide activity is still present

• Very concentrated, a little goes a
long way!

•

Excellent for travel. Place by the register to
educate on aloe’s value

Aloe Boost, an 8-year old product for blood
sugar, has always contained cinnamon.
Moreover, this product is great for people on the
Atkins diet. Market-savvy health!

School is around the bend
Have on hand the essentials for a
worse case scenario: head lice
means a whole classroom of young
customers. Give them something
clean and effective
Eliminate lice with NIT KIT™

Well-in-Hand: Real herbs, Real
results, Real fast. Guaranteed!
As clean as essential oils, with a
metal medi-comb and 5X magnifying
glass.
The best value and the best product.
Have a dozen ready and display
well.
Contains: olive oil, Vitamin E, pure
essential oils of rosemary, tea tree,
anise, and peppermint.
No dangerous chemicals on the
childrens’ heads! Non-toxic
NIT KIT™ Scares lice, not people
10% OFF IN AUGUST
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10% DISCOUNT IN UNITS OF 4

Your consumer will be happy to find
Perfect Organics in your store
A family owned and operated skin
care company since 1975

Product #2 is taking off

Sales on the PROBIOTICS 12 SOAP
are taking on a life of their own.
The reason?
•

•

Skin irritations and eruptions,
eczema and psoriasis are common
problems now as our skin responds
to a polluted world.
External relief is most complete with
the topical application of a highquality fermented and synergistic
probiotics blend. Add the
moisturizing components.

Stores are jumping to switch over to the
Vcap herbals from Penn Herb Company
Celebrating their 80th year in business, and
now available to health food stores

This month specials for allergy and
weightloss and so much more
BUY 4 OF EITHER SKU,
GET ONE FREE OF NATURE’S
WONDERLAND
•

Bladderwrack Plant
Vcaps 800 mg

•

Eyebright Formula™
575mg/60 Vcaps. Proprietary Blend:
Bayberry Bark, Eyebright, Golden Seal,
Raspberry Leaves, Red Pepper.

Also, 20% OFF IN UNITS OF
THREE OR MORE: (Direct only!)
Olbas® Herbal Tea is a tasty, herbal tea
blend enhanced with essential oils.
INGREDIENTS: Grape Sugar, Sugar, 20 Herb Extract
(Peppermint, Chamomile, Fennel, Thyme, Iceland Moss,
Licorice Root, Lungwort Herb, Star Anise, Marigold,
Yarrow Root, Elder Flowers, Lime Flowers, Blackberry
Leaves, Sage, Eucalyptus Leaves, Plantain Leaves, Cyani
Flowers, Cowslip, Mullein Flowers, Malva Flowers), Fruit
Pectin, Menthol, Peppermint Oil, and Eucalyptus Oil.
Made in Switzerland.

Juvo goes big time.
The unique requirements that Juvo
meets as a complete, enzyme-rich
meal replacement are capturing the
attention of many large store buyers.
The Juvo display has been
selling out consistently.
Juvo near the cash register is the best
way to introduce the product.
And we have just started doing demos
on this tasty and nutritious raw food
meal.

—and you can see why this clean and
medicinal soap is successful in Japan
and becoming noticed here.

Camping, traveling, biking,
beach?
The best way to travel is with Juvo.

Includes Apricot, Wild Vine, Chinese
Matrimony, Mulberry, Sea Tangle,
Chinese Cabbage, Plum, Wild
Strawberry, Loquat, Mugwort, Brown
Seaweed, Shittake Mushroom, Chinese
Bayberry, Kava, Oleaster and
Probiotics Extract

JUVO FLOOR DISPLAY
15% OFF

BUY 6, 10% OFF!

The floor display is beautiful, a jumpat-ya green, and people are noticing
and buying.

CBS News: ‘Raw Foods’ made
national TV on July 16 with a piece on
48 hours.
Not represented by BMC in PA, NJ
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Blue Moose Consulting
P.O. Box 557
Falls Church, Va. 22040-0557

GOT EMAIL?
IF YOU’D LIKE TO RECEIVE
INFORMATION BY EMAIL,
SEND YOUR REQUEST TO
MICHAEL@BLUEMOOSECONSULTING.COM

VISIT US AT OUR NEW WEBSITE!
WWW.BLUEMOOSECONSULTING.COM
The Great Challenge

We source the finest essential oils from all over the world, carefully
extracting and handling the oils to preserve the beauty and
potency of the plant’s essence.

continued from page 1

section for these products and is it
clearly demarcated? How should the
staff interact with consumers on this
issue? Can a momentum be built to get
consumers concerned about the health of
their immune system?
Finally, get serious about the products
that inhabit the bottom portions of the
labels of your bodycare products.
Propylene glycol does not belong in
health food stores. The biggest dilemma is
how to ignite renewed energy in pure
and clean ingredients. People want to
believe they are buying “good” because
they are buying with you, but it is in our
best long-term interest to continue
educating them on the benefits of real
natural foods. Certainly, superior quality
products should be highly prominent,
and should be promoted constantly. Let
consumers know why they should spend
more on their health. That is what we are
all about. The market is changing, and
new leaders are making important
changes in what the health food store of
the future will be. Quality counts. Let’s
all lead together. ❂

MARKETING IDEAS
The market is there. Promote the winning
combination of Well-in-Hand’s Wart
Wonder and Newton
Homeopathics OTC ‘Wart’
compound. That’s effective marketing!!!!
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AromaLand also offers one of the largest selections of
aromatherapy blends in the country. From mood-enhancing to skin
therapeutic effects to the promotion of well-being, AromaLand
offers the Art & Science of well-researched and delicately
developed Aromatherapy. What’s on your shelves?
AromaLand’s essential oil labels reveal the oil’s common and botanical name, cultivation and
extraction methods, country of origin and the part of the plant used.
AromaLand also offers a wide selection of aroma lamps and electric diffusers.
Natural Living with the liquid spirit of plants, since 1986.
AromaLand The Essence of Well-Being®

How to reach Blue Moose Consulting
Call as often as necessary: we want to be of assistance

Blue Moose Consulting • Michael Hennessey
office: 202-588-8238 • cell: 202-236-3735 • fax: 202-986-9501
Michael@bluemooseconsulting.com • www.bluemooseconsulting.com
PO Box 557 • Falls Church, VA. 22040-0557
3509 Connecticut Ave. # 150 NW • Washington, DC 20008

COMPANIES REPRESENTED:
Bluebonnet Nutrition
Corporation
www.bluebonnetnutrition.com
800-580-8866
fax: 1-281-240-3535
Sugar Land, Texas 77478
Herb Pharm
www.herb-pharm.com
information: 541-846-6262
orders: 800-348-4372
fax: 800-545-7392
Williams, Oregon 97544
Nordic Naturals:
The Ocean Product Authority
www.nordicnaturals.com
800-662-2544 • 831-724-6200
fax: 831-724-6600
Watsonville, CA. 95076

Newton Homeopathics
www.newtonlabs.net
800-448-7256 • 770-922-2644
fax: 1-800-760-5550
Conyers, GA 30012
Well-in-Hand:
Epic Herbal Medicinals
www.wellinhand.com
434-384-1800 • 888-550-7774
Forest, VA. 24551-1200
Aloe Life International
www.aloelife.com
619-258-0145
orders: 1-800-414-ALOE (2563)
fax: 619-258-1373
San Diego, CA. 92107
Essential Formulas, Inc.
www.EssentialFormulas.com
972-255-3918
fax: 972-255-6648
Irving, Texas 75062-8005

Olbas/Penn Herb Co., Ltd.
www.olbas.com • pennherb.com
215-632-6100
orders: 800-523-9971
fax: 215-632-7945
Philadelphia, PA. 19154
AromaLand, Inc.
www.aromaland.com
505-438-0402 • 800-933-5267
fax: 505-438-7223
Santa Fe, NM 87507
Perfect Organics, Inc.
www.perfectorganics.com
888-304-4558
fax: 703-852-7199
Merrifield, VA 22116
Healthville USA Corp./Juvo
www.gojuvo.com
714-562-1515 •
800-558-Juvo (5886)
fax: 714-562-1516
Buena Park, CA 90620

